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• HD Radio marketing closely tied to 
commercial sector.
• CPB grants have supported licensing 
and conversion to HD transmission for 
qualified noncommercial radio stations.
• 123 noncommercial stations belong to 
the NFCB.
• Some major metros (WFMU, KQED), 
but more in mid and small markets 
(KOTO, KZMU), with (much) smaller 
budgets.
• Of these, at least 40 have converted to 
HD transmission.
• What have been the outcomes of the 
conversion to HD transmission?
• What costs have stations incurred?
• Have the outcomes justified the 
investment of station resources?
• 10 question survey available on Survey 
Monkey, limited to one response per 
participant.
• 3 rounds of invitations to participate 
sent via NFCB listserv.
• 32% response rate (39/123 
responses).
• 41% of respondents have converted to 
HD transmission (16/39 responses).
• 2 conversions also involved antenna 
relocations.
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Analysis
• 37.5% incurred local costs of more 
$50,000 or more to convert to HD 
transmission.
• More than 30% saw improvement in 
analog coverage.
• In HD, less than 20% saw improvement 
in coverage; more than 40% saw 
coverage decrease.
Analysis
• More than 60% have seen no change in 
audience.
• 100% have seen little or no response 
from listeners.
• 50% neutral or unsatisfied with the 
outcome.
Conclusions: Immediate 
opportunity for some
• “We were the first community station to 
form a partnership with a college 
station, Bulls Radio at the University Of 
South Florida, for use of our HD2 signal 
to broadcast their station. We receive 
$35,000 a year contractually.”
Conclusions: Potential 
opportunity for others
• “Good investment as conversion now 
provides for three channels as opposed 
to one channel.”
• “Really excited about our HD2 - and 
since its not on yet - can't answer with 
gusto... hope it ends up a very good 
investment.”
Conclusions: Not bad, 
but not good either
• “The conversion has had no negative 
impact on our analog signal or 
equipment, but has simply added the 
burden of managing and operating the 
HD components with out any 
discernible benefit to our listeners.”
Conclusions: Not worth 
the investment
• “There is no significant population of 
HD receivers in our market, nor is there 
any evidence of consumer interest. 
Internet radio will be the next wave.”
• “HD is DOA.”
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